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YEAR 10 CYCLE 2 BUSINESS

2:1 The Role of Marketing 2:2 Market Research

Marketing 
Finding the needs of 
consumers and 
demonstrating how a 
business meets those 
needs
Market research
The collection of 
data to help
business decisions

Target market 
The group of 
customers who a 
business aims to sell 
its products to

Primary research
Data collected first-
hand (field research)

Secondary research 
Data collected by 
others (desk 
research)

Qualitative data
Data based on 
opinions of those 
being asked

Quantitative data
Data based on facts 
or numbers
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Marketing is:
finding the needs of 

customers and 
demonstrating how a 
business fulfils those 

needs in order to 
increase sales

How can a business increase sales?

1. Advertise the product or service more in order 
to raise awareness of what is on offer

2.     Introducing a new model that will appeal to 
more customers

3. Increase the range of products or services 
available 

4.     Reducing the price to sell more products  - but 
will profits increase?

5.     Selling the product in different countries to 
target a wider range of customers 

6.     Selling by different methods i.e. Online or 
offering digital distribution

Before a business starts, it is important 
that the owners know exactly who their 

customers are likely to be.

Primary Pros Cons 

Questionnaire

▪ Cheaper than interviews
▪ Easily target certain people

▪ Difficult to predict how
many will be completed
▪ people may not understand 
the questions

Interviews
• Questions can be explained
• Customers can be easily 
targeted

• Expensive
• Customers may feel
uncomfortable

Trials • Save money before making 
products widely available

• Costly to set up

Focus groups • Data is accurate to the 
target market

• Only small groups that take 
part so expensive

Secondary sources include census data, websites, internal 
data and newspapers.

Pros:  cheap and already available to use
Cons: not exactly what you need and could be out of date

Week 2  Business Location

Fit for purpose 
This means that goods 
must do what they are 
meant to do
As described
This means goods must 
be as the business 
describes 
Satisfactory quality of 
goods
This means that how 
the goods are made will 
reflect the price
Reputation 
What customers say 
about a business

Proximity 
Means ‘nearness to’
Labour 
The people employed 
by the business to 
produce goods and 
services
Raw materials 
Materials needed to 
produce saleable 
goods and services
Transport 
infrastructure
The provision of roads, 
railways, ports and 
airports

Location:
refers to the place 
where a business is 

sited
Customers are protected by the Consumer 

Rights Act 2015.  This Act of Parliament 
gives customers protection when they buy 

goods and services.

Location 
factors 

Proximity 
to labour

Target 
market

Proximity 
to 

customers 

Competition Costs of 
the site

Transport 
infrastructure  

Proximity 
to raw 

materials 

Consumer law is:
the area of law 
which protects 

customers.

Fit for 
purpose As 

described 

Satisfactory 
quality 

Impact of consumer law on business

Pr
od

uc
tio

n A business must make sure that the quality of the 
goods is up to standard.  They must not be faulty or 
damaged when bought.  If they are not customer 
could return products and this will affect their 
reputation.

Sa
fe

ty
 o

f 
go

od
s If goods are produced in a defective way customers 

can claim compensation for damage or personal 
injury.  This could result in huge costs for the 
business and a loss of reputation.

For many businesses, the decision of where to locate is 
one of the most important decisions it takes.  There are a 

number of factors that influence the location of a business

Week 1 Consumer law 
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YEAR 10 CYCLE 2 BUSINESS
2:4 The Marketing Mix  - Price 2:4 The Marketing Mix  - Place

2:4  The Marketing Mix  - Promotion

Competitor pricing
A price is set based on 
prices charged by 
competitors
Cost-plus pricing
Adding a percentage 
of profit onto the total 
costs of making a 
product
Penetration pricing
A price is set lower 
than competitors
Skimming 
A high price is charged 
initially for those 
customers who want 
the latest products
Promotional pricing
Prices are reduced to 
give sales a boost

Physical 
distribution
Distribution of 
goods using a 
physical presence

Digital distribution
Distribution of 
goods and services 
digitally by 
downloading from 
a website
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Place is:
concerned with  

where the 
product is sold 
from and the 

distribution of 
goods

A business must take great care when setting the price of 
products and services.  Too low and the business won't 

make enough profit, too high and customers will not buy

Point of sale promotions
Price reductions, loss leaders, competitions, free samples
Advertising campaign
A series of advertisements often using different advertising media
Advertising media
The methods by which a business can advertise a product 

Aims of promotion

▪ To inform customers 
about a product or service

▪ To keep a business 
ahead of its competitors

▪ To create or change the 
image of a business, its 
products and services

▪ To maintain or increase 
sales

Factors 
affecting 
the price

The business.  If 
new, customers 
may not know 
the name and 

will be 
reluctant to 

pay high prices

The price 
charged by 

other 
businesses

The costs 
to produce 

the 
product or 

service

The 
income of 
the target 

market

Advantages of digital distribution Disadvantages of digital distribution

▪ Customers can access products 
and services 24/7
▪ Goods are downloaded so 
available quickly
▪ No physical product to deliver so 
the business saves money

▪ Not all goods are suitable for 
digital distribution  i.e. bread
▪ Not all customers have access to 
the internet
▪ Easier for illegal content to be 
copied and distributed which means 
the business loses sales

Advertising 
media

Radio 

Websites 

TVSocial 
media

Printed 
media

2:4 The Marketing Mix  - Product

Introduction
A product is first 
made available for 
sale
Growth
Sales are growing 
strongly
Maturity
Sales are at their 
highest level
Decline
Sales are falling

The product is a vital element of the marketing mix.  
The product or service must be something customers 

actually want.

Advertising a new product more widely can increase 
sales and extend the life of a product.

Reducing the price of a product can help to maintain 
sales and extend the life of a product.

Selling in new markets i.e. abroad, opens the product 
up to a wider range of new customers and so extends 

the life of the product
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Key Ideas Prescribed Sources/Key Sources Key Vocabulary

1.
 R

om
an

 C
iti

ze
ns

 a
nd

 p
ub

lic
 

of
fic

ia
ls

• Roman society was heavily divided by class and status.
• The highest group in the Roman class structure was the 

senators. followed by the equites, then the plebeians.
• The highest public official in Rome was the consul, 

followed by the praetors, then the magistrates.

• Consuls (noun): The highest elected public 
official in Rome.

• Praetor (noun): A praetor was an elected 
magistrate who held legal power in ancient 
Rome, serving under the authority of consuls. 

• Magistrates (noun): An elected politician in 
Rome.

• Senators (noun): Members of the highest social 
class in Rome; a senator had to own property 
worth at least 1 million sesterces.

• Equites (noun): Members of a specially 
privileged class of citizens in ancient Rome who 
often owned property.

• Plebeian (noun): A Roman commoner.

2.
 S

la
ve

s i
n 

An
cie

nt
 

Ro
m

e

• Slaves were an accepted part of Roman life and were 
central to supporting the Roman economy.

• You could become a slave by being born into it, being 
a captive of war, being abandoned as a baby, being 
kidnapped or by being a convicted criminal.

• Broadly speaking, there were 3 groups of slaves in 
Ancient Rome: Domestic slaves, Industrial slaves and 
Public slaves.

• Domestic slaves: Often lived in a private house 
and educated children. Men would help the pater 
familias and women would complete housework.

• Industrial slaves: Stronger males. Worked in 
factories, mines, farms etc…

• Public slaves: Owned by the state. Upkeep 
temples, baths and other public buildings etc…

3.
 F

re
ed

m
en

• Roman society was unusual as it offered the hope of 
freedom for slaves. 

• Slaves could buy their freedom after a long period of 
service OR their master may decide to free them.

• Ex-slaves were known as freedmen and would often 
still be tied to their old master by being a client.

• Freedmen were not allowed in public office other than 
having the role of an Augustale who carried out 
religious duties and preserved the honour of the 
emperor.

PS: The Tomb of Naevoleia Tyche, including 
the inscription. 

• Freedmen (noun): In ancient Rome it existed as 
a distinct social class, with former slaves granted 
freedom and rights through the legal process.

• Augustales (noun): Roman public officials 
connected to preserving the honour of the 
emperor. They were mostly freedmen.

4.
 A

m
ph

ith
ea

tr
es

 
(C

ol
os

se
um

) 

• The Colosseum is the most famous amphitheatre and is 
situated in the heart of Rome. It was built AD70s and 
opened AD80s.

• The Romans called it the “Flavian Amphitheatre” for the 
name Flavius, which was the family name of emperor 
Vespasian who commissioned the building in 70s AD.

• The Colosseum is the largest amphitheatre in the 
Roman Empire, holding a capacity of 50,000.

PS: The Colleseum
Built: AD70s and opened AD80s
Location: Rome
Name: Called the “Flavian Amphitheatre by 
the Romans after the emperor Titus Flavius 
Vespasianus (known as Vespasian)
Capacity: 50,000
Significance: Largest amphitheatre in Rome

• Amphitheatre (noun): An open circular or oval 
building with a central space surrounded by tiers 
of seats for spectators, for the presentation of 
dramatic or sporting events.
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5.
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• Gladiatorial games were closely associated with the 
power of the emperor. Even before the time of emperors, 
senior politicians would campaign for votes by promising 
impressive games.

• Wild animals were a key feature of games. It was a source 
of pride if an emperor could bring an exotic dangerous 
beast.

• Executions of convicted criminals was also presented as 
entertainment.

• Sponsorship (adjective): Using money to support 
something.

• Execution (verb): To carry out the sentence of death.

6.
 G

la
di

at
or

s a
nd

 C
ha

rio
t 

Ra
cin

g

• Gladiators came from a variety of background. Some 
were slaves, others convicted criminals, others prisoners 
of war and even free men who signed up to escape 
poverty.

• Training was immensely tough and they would spend 
hours practising fighting drills with blunted wooden 
swords.

• Chariot racing was a big part of Roman society. Romans 
would like to believe it was introduced by the founder of 
Rome – Romulus.

•

7.
 T

he
 T

he
at

re

• Roman drama was highly influenced by the drama of 
ancient Greece. Plays were often put on during festivals.

• Pompeii had its own theatre district, with 2 theatres next 
to each other in the southern end of the city.

• There is no conclusive evidence about the types of plays 
performed in the large theatre of Pompeii. However, 
drama was clearly popular in the city. Tragedy and 
comedy also featured on the Roman stage.

• Scaenae frons: The back wall of a stage, usually 2 or 3 
storeys tall with elaborate decoration.

• Orchestra (noun): The semi-circular area in front of the 
stage normally reserved for VIP seating.

• Stock character: A character in a work of literature or 
drama who is easily recognisable as a particular type of 
person from certain behaviour traits.

8.
  T

he
 B

at
hs

• Baths were a large part of Roman life. One source claims 
that there were nearly a thousand bath complexes.

• A bath was where people went to be seen. A wealthy man 
may have arrived accompanied by freedmen and slaves in 
a show of power and status.

• The Central Baaths of Herculaneum were built in the late 
1st BC and are an example of how a bath house would 
have separate bathing areas for men and women, as well 
as a palaestra.

• Apodyterium (noun): Changing room in baths 
complex.

• Palaestra (noun): exercise-ground.
• Tepidarium (noun): warm room in baths complex.
• Caldarium (noun): the hot room in the baths complex.
• Frigidarium (noun): Cold room in the bath complex.
• Strigil (noun): A curved scraper to remove oil and dirt 

from body.
• Hypocaust (noun): Underfloor heating system.

Gladiator (noun): A man trained to fight with 
weapons against other men or wild animals in an 
arena.
Infamis (adjective): literally ‘shameful’ or 
‘disgraceful’, the very low legal status given to a 
group of Romans including gladiators, 
charioteers, actors or prostitutes.
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C

G

G G

G G GG

Simple

Complex

C C C C C CC

H

H H

H

H H

H H H H

H H

H

H

C CC

H

H H

H H

Cholesterol

Protein Complementation

•
•
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Week One Week Two   Year 10 Separate Science – Physics Cycle 2

Key Vocabulary
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YEAR 10 CYCLE 2 SOCIOLOGY - Crime and DevianceGCSE Sociology: Year 10, Cycle 2: Crime and Deviance
Week 1: Key ideas Week 2: Sociological views Weeks 3 and 4: Who commits crimes? Week 5: The media
Crime: An illegal act 
punishable by law.
Deviance: Behaviour that 
does not conform to 
society’s rules and norms.
Social Order: For people 
to live and work together a 
certain amount of order 
and predictability is 
needed. Functionalists
argue this is based on 
value consensus.
Marxists argue that social 
order is maintained 
because of class conflict. 
The bourgeoise have 
power and control to 
enforce order and 
influence the law.
Social Control: Much of 
our behaviour is socially 
controlled.
Formal social control: 
Based on written rules and 
laws.
Agencies of formal social 
control:
•   Houses of Parliament
Informal social control: 
Based on unwritten rules 
and processes such as 
approval and disapproval.
Agencies of informal 
social
control:
•   Family members
•   Peers
•   Teachers
•   Work colleagues

Functionalists: Crime is vital 
and necessary for all societies. It 
helps remind people about 
boundaries of acceptable and 
unacceptable behaviour. When 
the public come together over a 
reaction to a major crime, it
creates social cohesion.
(Durkheim)

Marxists: Because society is 
based on values such as 
materialism, consumerism and 
competition, it is unequal. Some 
people cannot earn enough to 
fit these norms and values, so 
they commit crimes to get 
them.

Feminists: Women are treated 
and punished
as double deviants- they have 
firstly broken the law and 
second the norms that govern 
their gender behaviour. 
Arguments
around the ‘chivalry thesis’

Interactionalists: Labelling 
produces a self-fulfilling
prophecy. Social groups create 
deviance by making rules and 
applying them to particular 
people and labelling them as 
‘outsiders’. Groups whose social 
position gives them power are 
able to label people.

Gender
Women committing less 
crime.
• Gender socialisation
• Fewer opportunities
• More responsibilities
• May be treated differently 

in the criminal justice 
system, given a lenient 
sentence. Chivalry thesis

• Women are treated more 
harshly- double deviancy, 
so do not commit crime.

Women's involvement in
crime is increasing:
• Lost a lot of their controls 

and restraints.
• Women are not 

experiencing equality in 
the workplace-gender pay 
gap.

Ethnicity
• Inaccurate statistics
• Labelling- racism and 

stereotyping within the 
police practice.

• More ethnic groups are 
stopped and searched.

• Linked to their social class, 
minority groups possibly 
experience poverty and 
this leads to crime.

• Reporting in the media on 
particular groups can 
generate mistrust and 
hostility.

Class
• Inaccurate statistics
• Lower-class criminals may 

commit crimes that are 
more identifiable and 
more likely to be targeted 
by the police.

• Socialisation.
• Material deprivation - may 

commit crime to obtain 
the things others have

• Education – Working class 
are more likely to be in the 
bottom sets so may look 
for other routes to get 
what they need e.g. crime.

• Labelling
• White collar crime is not as 

easily identifiable as 
crimes committed at lower 
levels.

Age
• Status frustration- lack of 

independence.
• Lack of responsibilities can 

lead to deviant and 
criminal behaviour.

• Peer Pressure
• Thrill seeking and risk-

taking. Getting a “buzz” 
from committing a crime 
or deviant behaviour.

• Socialisation- Some young 
people are inadequately 
socialised and have 
learned criminal behaviour 
as a norm or value.

• Police stereotyping

1. Is the media biased in its 
presentation of crime?
• The media sets the agenda 

in terms of what is seen to 
be important.

• The media is more likely to 
report stories involving 
children, violence, 
celebrities, local interest, 
and graphic images.

• 46% of media reports are 
about violence or sexual 
crimes, yet these only 
make up for 3% of crime 
recorded by the police 
(Ditton & Delphy 1983)

• ‘Deviancy amplification’ is 
used to describe the 
impact of the media on 
the public perception of 
crime.

2. Does the media create 
crime?
• Media content can have a 

negative impact on the 
behaviour of young 
people and children.

• Some people may imitate 
violence and immoral or 
antisocial behaviour seen 
in media. The media is 
regarded as a powerful 
secondary agent of 
socialisation.

• Video games are often 
blamed as a link between 
increased aggressive 
behaviour and crime.
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YEAR 10 CYCLE 2 SOCIOLOGY - Crime and Deviance
GCSE Sociology: Year 10, Cycle 2: Crime and Deviance

Week 6: Key thinker –
Albert Cohen (1955) 
(Functionalist)

Week 7: Key thinker -
Robert Merton (1938) 
(Functionalist)

Week 8: Key thinker –
Pat Carlen (1988) 
(Feminist)

Week 9: Key thinker -
Frances Heidensohn 
(1985, 1996) (Feminist)

Week 10: Key thinker -
Howard Becker (1997) 
(Interactionist)

This functionalist study 
explores why working-class 
boys join delinquent 
subcultures and, as a result, 
are more likely to commit 
crimes. Cohen notes that 
working-class boys are much 
less likely to achieve at school 
than middle-class children. 
For Cohen this is down to 
cultural deprivation -
working-class attitudes to 
school and education. 
Because these pupils don't 
get the status they crave, 
they form delinquent 
subcultures. For Cohen, to 
gain status, the members 
turned mainstream values on 
their head. So, things that 
would be viewed as bad in 
mainstream society - like 
vandalism and truancy - are 
viewed as good within the 
subculture. Cohen's theory is 
often referred to as status 
frustration and is used to 
explain why young working-
class males are more likely to 
commit crimes than other 
people, why they do it in 
groups, and why it includes 
crimes that does not 
materially benefit them (i.e.
why they might commit 
vandalism or fight). 

In this book, Merton outlined 
his well-known strain theory 
of deviance. His standard 
functionalist view was that 
there was a value consensus: 
through socialisation we all 
share the same norms, values 
and life goals. With that in 
mind, he set out to try and 
explain why some people 
committed crimes, apparently 
seeming to deviate from the 
norms and values of society. 
He looked to develop the 
ideas of Durkheim and apply 
them to American society. 
Merton argued that people 
were encouraged to believe 
in the American Dream: that 
is that, through hard work, 
everyone can have a 
comfortable life with their 
own home and access to 
consumer goods. However, 
Merton noted that, in reality, 
achieving this was much 
easier for some people than 
others. In other words, there 
was a strain between what 
people wanted in life and the 
socially-acceptable way of 
getting it (hard work, 
qualifications, etc.). Merton 
argued that some people 
could respond to that strain 
by committing crimes.

This feminist study, based on 
interviews with 39 women, 
looks at why some women 
commit crimes. Carlen 
concluded working- class 
women made a class deal 
and a gender deal that 
generally kept them under 
control. The class deal was 
that they would work hard in 
exchange for pay which they 
could use to pay for goods. 
The gender deal was that 
they do domestic labour and 
give love and companionship 
to their husbands, in 
exchange for love and 
financial support. Both these 
deals keep working-class 
women respectable. Carlen 
suggested, that when these 
deals broke down working-
class women were more likely 
to commit crimes, as a 
rational choice. For Carlen 
both "deals" were exploitative 
- women were exploited in 
families, and the working 
class was exploited by 
employers in the capitalist 
system (agreeing with 
Marxists). However, there was 
an illusion of fairness and 
respectability about these
deals that, most of the time, 
kept women under control.

Feminist Frances Heidensohn 
outlined an argument for why 
women are less likely to 
commit crime than men. 
Heidensohn seeks to explain 
it in terms of the way girls 
and women are controlled by 
men, leaving them with fewer 
opportunities to commit 
crime. This is known as 
control theory. According to 
Heidensohn, girls are 
controlled by fathers and 
male siblings. She also said 
that there was more informal 
control of girls than boys in 
society. Heidensohn argued 
that this control, by family 
members and social 
expectations, continues for 
women in adulthood. They 
go from being controlled by 
fathers to being controlled by 
husbands. As such, 
Heidensohn suggests that it 
is patriarchy which accounts 
for women committing fewer 
crimes than men.

Some suggest that this is an 
outdated picture. Freda Adler 
suggests that women
today have much more 
freedom (and suggests that is 
why female crime is now 
increasing.)

Becker's classic study in 
which he introduced his 
labelling theory and the 
quote: "deviant behaviour is 
behaviour people so label".

Howard Becker was an 
interactionist. He was 
interested in the idea of 
deviance, not so much as a 
social problem that needed 
to be solved, but as an idea: 
how people chose to see 
other people and how they 
chose to see themselves.  The 
heart of labelling theory is 
quite simple: what makes an 
action 
deviant is the fact that other 
people say it is deviant. For 
Becker, the interesting thing 
was not the deviant act itself 
but the reaction to it. 

It is the agents of social 
control who have the ability 
to make a label stick. Once 
someone has been labelled 
as a deviant, it could become 
their master status - the way 
they see themselves - and 
this can lead to a self-
fulfilling prophecy where 
people end up living up to 
their label, starting a deviant 
career and ending up part of 
a deviant subculture. 
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𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺𝑺 𝒔𝒔𝒔𝒔𝒔𝒔𝒔𝒔𝒔𝒔𝒔𝒔 = 𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠
𝑡𝑡𝑡𝑡𝑡𝑡𝑡𝑡𝑡𝑡 × 𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠 𝑠𝑠𝑠𝑠𝑠𝑠𝑠𝑠

𝐹𝐹𝐹𝐹𝐹𝐹𝐹𝐹𝐹𝐹 𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶
𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇 (𝑁𝑁) = 𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇𝑇

𝑆𝑆𝑆𝑆𝑆𝑆𝑆𝑆𝑆𝑆𝑆𝑆 𝑐𝑐𝑐𝑐𝑐𝑐𝑐𝑐𝑐𝑐𝑐𝑐𝑐𝑐

𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶𝐶 𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓𝑓
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